ON DESIGN
by Eva Van Prooyen
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SCOTT
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“I

decided when I was fourteen years old this is what I was
going to do when I grew up,” Shannon Scott, founder
and principal of Shannon Scott Design, says during

our interview at her studio office. She says she is one of those
rare people who knew at a young age what she would be when
she grew up. “I’d been changing my bedroom around every
few weeks since the fifth grade,” she explains. “One day, I was
standing there in my bedroom; my stepdad had taken pictures
of the funky stuff I’d done, and I was looking at them saying,
‘I’m going to be an interior designer.’ That was it. I never veered
off that course.”
Shannon’s studio office, tucked away off the main
thoroughfare in Los Olivos, is a rustic yet sophisticated
mix of corrugated metal siding and reclaimed wood.
Handcrafted desks line the front room where her team works
on drawing and drafting, accounting, procurement, business
development, and project management; a door opens up
to a huge warehouse-style workroom chockfull of projects
in various stages of completion. Walls are lined with shelves
stocked with material samples featuring fabrics, woods, tiles,
and stones. “This is where we lay everything out and have
fun,” Shannon says, picking up and admiring the quality and
texture of a piece of reclaimed French limestone that will be
repurposed for a new project.
Shannon’s body of work spans a full range of projects
that include fine hotels and spas, resort golf clubs,
restaurants, wineries, contemporary beach homes, rustic
villas in California, and a 10,000-square-foot castle in
Newfoundland.
“My focus is about creating very intentional
design,” she says. “I’ve had this quote on my computer
forever. It’s a Cherokee quote and it says, ‘One cannot
have a true sense of self without simultaneously having a
true sense of place.’ At the end of the day, what matters
most is that sense of place and how we feel in our
surroundings.”
“This is my dream; this is my passion,” she says.
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YES, SUR

S

hannon was born in Big Sur and calls herself a “hippy flower child,”
whose mother, Laurie Scott, was an actress who began her career

at the age of six, guest starring on TV shows including Big Valley and
The Wild Wild West. “[My mom] gave up her acting career to move to
Big Sur, became a hippy, and had three babies,” she notes.
Laughing and proclaiming to be a “conservative hippy,” Shannon
says she “grew up around my mom who was at Woodstock and
followed Timothy Leary, so you kind of have that ingrained in you. My
whole life I’ve been surrounded by Native American influences and the
influences of where and how we lived. A lot of it is about honoring the
earth and sustainability – it’s how I’ve personally always lived.”
Shannon has been a vegetarian all her life, has been totally vegan
for 18 years, and her son, Caden, has been raised vegan. “It all falls
into sustainability, and that’s a really big piece in what I’m trying to do,
which includes not using animal products, as they are not sustainable
on many levels. My focus is on designing spaces that are sustainable
and vegan.
Shannon says that finding reused, reclaimed, and sustainably
sourced material has gotten easier; she has discovered a number of
new sources for rugs, for example, made with bamboo, silk, hemp, jute,
rayon, and cotton. “It is a process,” she says, “the world is changing,
and the options are increasing and growing daily.”
She points out that the desks and cabinets throughout her office
are made of Kirei board, a waste product from sorghum sugar; the
sugar is extracted from the stalks, creating a hay-like product that
is then pressed into boards. Shannon’s boyfriend, Miles Rucker, is a
cabinetmaker; she designed the desks and he then went on to build
them for her.
In 1989, she graduated high school and spent a short time in Los
Angeles before moving to the Santa Ynez Valley where she pursued an
associate degree in design at Allan Hancock College. But that turned
out, she says, to be “a little more home-economics based” than what
she was looking for. With one semester left to complete the associate
degree, she learned that UCSB offered a Proficiency and Professional
Level Interior Design program; she dropped everything and shifted
over to complete UCSB’s two-year program.
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WORKING GRIND,
BY DESIGN

A

fter school, Shannon reports, she worked in Santa Barbara in
antiques, then at Thomasville Furniture as part of their opening

team for about a year, and then onto Design Spectrum. Moving
forward, she learned of a design firm new to Santa Barbara called SFA.
“I was there about two years, and for the most part was pretty green –
but I’m really, really detailed. What I do best is detail,” and with that, she
was thrown full-force into some large hospitality projects.
In Shannon’s mind, she was going to design homes, never even
thinking about the hospitality side, and says during her time at SFA
she learned how much she loved hospitality endeavors. “I think at
one point I had eight to ten projects. I was managing $30-million
renovations, including Sonoma Mission Inn and Spa, Ventana in Big
Sur, Lake Las Vegas Private Golf Clubhouse, and the DoubleTree
Suites at Fess Parker.
“I got into the detailing and all the spreadsheets. That’s what it
takes when you’re doing commercial work; you have to give drawings,
specifications, details, and construction documents. It’s what they’re
going to build from, and what the contractors are going to bid off of.”
Shannon was three weeks pregnant with Caden when things started
to slow down and SFA had to let her go. “But it was my chance to start
my business. I had a goal that when I was twenty-five, I’d have my own
business. I was twenty-six at the time, but by twenty-four I had a couple
of independent projects, so I technically made my goal,” says Shannon,
adding, “I started and grew my business slowly, and when Caden was
little he would go with me to client meetings in the baby carrier, and I
would always introduce him as the CEO.”
Shannon launched her business in a 12’x12’ office in Santa
Ynez, next door was architect Rob Mehl, who was working with Eli
Parker at the time. “Rob told Eli about me, and he hired me to do
my very first wine-tasting room, which was the original Epiphany
tasting room in Santa Ynez, and also to work on his home.”
Through the years, Shannon worked on a variety of projects with
them, including moving Epiphany’s tasting room to Los Olivos,
and redoing all the guestrooms, suites, pool area, and spa at Fess
Parker Wine Country Inn & Spa.
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THE BIG PICTURE

S

hannon recently celebrated her 16-year business anniversary as she
and her crew were finishing a large private home, guesthouse, work

studio, and garage space in Ballard on a little over nine acres.
After sixteen years in business, Shannon notes that “What has
become so clear to me is that the details are what make something
special. I think about every little corner of every little detail, whether
it’s stone or a piece of furniture. I come in while the project is on paper.
Once the architect has done their initial layout, I sit down and spend
time with the client to understand how they’re going to use the space,
whether it’s a home or winery or hotel. What are the requirements?
What is important to them in how the space is going to be used? Then
I lay out furniture, built-in cabinets, et cetera… to see how the space
flows. At that point, it doesn’t matter what it looks like. Form follows
function is the rule of good design no matter what it is, so the first
question is, ‘Does it function?’”
Shannon creates full interior construction documents for every
project: floor plans show all the furniture and cabinets; finish reference
plans display all the flooring with the pattern and which direction
it goes in; reflected ceiling plans detail all lighting and decorative
features; interior elevation plans lay out cabinetry designs, bathrooms or
restrooms, fireplaces, and kitchens, all of which are designed in elevation
form. Then detail sheets are created, pinpointing every measured detail
like countertop thickness, the character of edges and corners, what
material various items are made of, and how it should be built.
Being so thorough, she believes, enables her to get all the
information needed upfront and to give it to the architect who can then
hand it off to sub-contractors to bid on. “The contractors are generally
thrilled beyond belief,” she says, “when we hand them this set.”

EVERY SPACE
HAS A STORY

S

hannon’s construction packages include spreadsheets for each
room detailing paint color, stone, tile, grout selection, plumbing,

and lighting fixtures, and codes for each. She also lists where to buy
every item, along with a photograph of it, and which room it goes in.
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“I’m very visual. Anybody at any time can look at those documents,
see what we have selected, what we have, what we don’t have, and
what we need,” says Shannon, noting everybody has a budget whether
it’s five dollars or five million dollars, and things have to be based on
material, style, or details, not just a random number. Without this
information, she suggests, when budgets are strained “costs are often
cut from the worst place you can take it from: the finishes. The building
is the building and has to be beautiful, and it is important how it flows,
but what we see and feel and touch all day long are our floors, walls,
countertops, and cabinets. We know where to cut costs, and we can do
it from an educated standpoint.”
One would expect a designer to have a set look or style,
says Shannon, and “in Santa Barbara we have a lot of the Spanish
Mediterranean and Craftsman styles, but lately most of the work I’m
doing is much more industrial, rustic contemporary. The thing is, it
doesn’t matter what my personal taste is. I have opinions in each style,
but I’m there to find out what’s important to my clients for each space.
“Some people think if you don’t have their exact look in your
portfolio, you don’t do it,” says Shannon, who at this point has a
portfolio boasting projects comprising not only wine tasting rooms and
wineries, but also projects at Casa Dorinda, Montecito Inn, University
Club of Santa Barbara, Santa Ynez Valley Marriott, Refugio Ranch Barn,
Rona Barrett’s Golden Inn and Village, Valle Verde, and more. She gives
a nod and a wink to consulting on a five-star, yet-to-be-named hotel
with rooftop pool, basement spa, boutique, restaurant and bar in Santa
Ynez Valley that has already been approved.
Shannon is currently designing three winery projects in the valley,
all of which grow organic grapes. She points to that as a trend that is
likely to continue and grow. “I think people are coming back to basics
again,” she proffers.
She says she is on a mission to find the heart and soul behind each
project and concludes our interview with the observation that, “People
want their homes to be a sanctuary, their own personal space that
reflects them or their winery or hotel. I want to tell their story. That’s
what excites me, because every space has a story.”
For more information, visit www.ShannonScottDesign.com,
call (805) 688-6286, or email Interiors@ ShannonScottDesign.com.
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